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STUDY TRIPS
I have led select groups of TWU student leaders on 2-week trips through Israel for three consecutive years; I was a leader for a TWU student trip to China and Hong Kong; I have also participated as a leader in mission trips to Lilongwe, Malawi; Belfast, Northern Ireland, UK; and Arusha, Tanzania. 
HABITAT FOR HUMANITY – GREATER VANCOUVER	June 2022 to Present

Chief Executive Officer| Vancouver, BC Canada
Responsible for all operations, strategic planning, development, fundraising, public and government relations for one of Canada’s largest affordable housing advocates.

Key Responsibilities and Accountabilities: 
· Manage a broad team dedicated to supporting the continued development and construction of affordable housing in British Columbia and the Vancouver metro region. Includes development, strategic leadership, and impacting growth with resources from private industry, donors, foundations and the government.

PRIMACORP VENTURES, INC 	Jul 2020 – Nov 2021 

Chief Executive Officer – Higher Education | Squamish, BC Canada
CEO - The King's College | New York City, NY 
[bookmark: _Hlk126050846]Reporting to the Chairman, the CEO – Higher Education led the higher education initiatives with The King’s College in New York City. 

Key Responsibilities and Accountabilities: 
· Lead the initiative to design, negotiate and develop an asset acquisition and operational partnership with a portfolio of non-profit universities in Canada and the United States. 

TRINITY WESTERN UNIVERSITY 	Jan 2016 – Jul 2020 
Trinity Western University is Canada’s largest faith-based University.

Senior Vice President – External Relations - Langley, BC Canada 
Reporting to the President, provided innovative and creative leadership for Trinity Western 
University's broad portfolio of recruiting, fundraising, marketing, communications, public relations, alumni and parent relationships, and university event departments. As Senior Vice President, I served as a member of the Executive Leadership Team and the University Leadership Council.

EDUCATION
Doctor of Education (Ed.D)
Organizational Leadership with emphasis in Christian Ministry 
started in 2015 – expected in 2026
Grand Canyon University Master’s 

Master’s Degree in Leadership 
2013 
Colangelo College of Business
Grand Canyon University 

Bachelor’s Degrees in Economics and Political Science 
1980
University of Idaho 
Associated Student Body President – 1979
PROFESSIONAL EXPERIENCE
· Accomplished C-level executive with a passion for building organizations of excellence and vision. 
· Eight years of experience as a Chief Executive Officer. 
· Experience as President/CEO of a publicly traded company, a private for-profit company, and a national non-profit ministry with over one million members. 
· Specialist as a growth accelerator for organizations. 
· Expert at building organizations through relationship-based strategic alliances. 
· Skilled at crafting effective marketing vision to develop culture and attain goals. 
· Expert and experienced at successful fundraising strategy and execution. 
· Direct experience with national print, television, radio and social media. 
· Broad relationships in faith-based market, media and music industries.
SUMMARY
20416 Park Avenue, 
Langley BC Canada V3A 0N2
ScottFehrenbacher@gmail.com
(604) 992-7831
CONTACT
Scott Fehrenbacher


Service on Board of Directors: - Board of Governors - The King’s College in New York City; Board of Governors - Quest University; Gospel Music Association – USA (two terms); Gospel Music Association – Canada; Spartan Foundation; ACSI (Association of Christian Schools International) – Western Canada; Eastern Washington University Foundation Board; University of Idaho Foundation Board; National Religious Broadcasters New Media Committee; Colorado Springs Christian School Board; First Church of the Nazarene in Spokane, WA. 

Local Church: Attend Village Church in Langley, BC. 

Family: Married to my wife Joni for 40 years and have three adult children: Rainer, Spencer and Lexington, who all live in the lower mainland. My wife and I are American citizens, but both have Permanent Resident status in Canada. 
COMMUNITY
Scott Fehrenbacher

Key Responsibilities and Accountabilities: 
· Responsible for recruiting, training and managing recruitment and fundraising teams responsible for the vast majority of university revenue. 
· Managed all aspects of the external university brand and communications. 
· Design and executive public relations strategy for the university. 
· Innovate new university growth strategies. 
· Participate in the five-person university executive leadership team in managing strategic direction, policy development, and staff management. 
· Manage a key public relations effort to support a Supreme Court legal campaign for religious freedom.

Key Achievements: 
· Reversed a negative student enrolment trend and achieved four consecutive years of student enrolment above goal including the largest freshman class in university history. 
· Achieved four consecutive years of fundraising performance that exceeded annual goals and included the largest single gift to the university. 
· Significantly increased TWU’s brand awareness and market share into the United States as part of an enrolment growth initiative. 
· New revenue growth from enrolment and fundraising led to the construction of the first two new dormitories on campus in 25 years. 
· Managed a very challenging public relations campaign for TWU’s Canada Supreme Court challenge that involved media from all over North America.

GRAND CANYON UNIVERSITY 	Nov 2009 – Dec 2015 
Grand Canyon Education is a pioneer in online faith-based higher education and has been the fastest growing private Christian university in America for the past three years. 

Senior Vice President – Phoenix, AZ 	Nov 2009 – Dec 2015 
Designed and executed a performance-based national branding, marketing and recruiting strategy that identified and targeted high-value prospective students nationwide in an environment among many established competitive institutions.

Key Responsibilities and Accountabilities: 
· Develop and execute an organic national branding and marketing plan to create brand awareness and equity among key demographic. 
· Design and execute a national student recruiting strategy for ground and online students.
· Recruit, train and manage a new staff required to accomplish performance goals. 
· Participate on company management team guiding the university goals, financials, strategic vision, investor relations, campus construction, and culture. 
· Target and negotiate key strategic alliances and partnerships in the faith-based arena. 
· The position reports to the Chief Operating Officer.

Key Achievements: 
· Transformed the marketing strategy to a broad-based national brand building approach that ties campus and online branding together into a common recruiting plan. 
· Served as a key contributor to growing the campus student enrollment from 1,000 to 15,100 students, and the online student enrollment from 22,000 to 64,000 in five years. 
· Significantly increased GCU’s national brand awareness and market share among the faith-based demographic. 
· Led the fundraising effort to the successful gifting of the Northfield campus in Massachusetts to GCU from the Green family. 
· Partnered with the Rock & Worship Roadshow to pioneer and execute a vision to create an effective national tour promotional tie with Christian higher education.
· Developed the vision and executed the plan to develop, create and launch the Center for Worship Arts at Grand Canyon University.
· Recruited Bart Millard, founder of MercyMe, to serve as Director of the new Center for Worship Arts. 
· Effectively reduced lead and student acquisition cost through new recruiting strategy.
EXPERIENCE continued

References available upon request.
STRENGTHS
· Innovation
· Revenue Growth
· Culture
· Exceeding Goals
· Leadership
· Fundraising
· Vision casting
· Public speaking
· Staff recruiting
NEW IRON MEDIA 	Jul 2006 – Jul 2009
New Iron Media grew from its founding to becoming a national leader in faith-based media sales & consulting in America in its first two years. 
President/Chief Executive Officer – Colorado Springs, CO 	Jul 2006 – Jul 2009

Key Responsibilities and Accountabilities: 
· Direct capital creation efforts, provide operational leadership, identify and close new business opportunities and spearhead strategic alliances. 
· Recruit, train and motivate staff to serve young company experiencing rapid growth. 
· Manage executive team and set strategic direction. 

Key Achievements: 
· Built the largest faith-based media sales firm in the nation in two years. 
· Transformed many non-profit organizations by expanding their access to new capital. 
· Clients included Focus on the Family, Willow Creek Association, Ahava & ChristianBook.com.

ASSEMBLIES OF GOD FINANCIAL SOLUTIONS 	Jan 2004 – Jul 2006
AG Financial Solutions provides legal, accounting, investment, retirement planning and fiduciary services to members of the Assemblies of God denomination and other faith-based clients. 

President – Steward Mutual Funds – Springfield, MO 	Jan 2004 – Jul 2006
Director of Marketing – AG Financial Solutions – Springfield, MO 	Jan 2004 – Jul 2006

Key Responsibilities and Accountabilities: 
· Create new mutual fund product designed specifically for AG Financial Solutions clientele via cultural screening and superior investment performance. 
· Design and execute national sales and marketing strategy for the Steward Mutual Fund family. 
· Manage all national marketing and brand management for AG Financial Solutions. 

Key Achievements: 
· Designed and delivered the initial social screening investment protocol for the delivery of the first major values-based mutual fund family in America. 
· Launched a new values-based fund family that reached over $600 million in assets within twelve months and over $2 billion in assets today.

CROSSWALK.COM, INC. NASDAQ SYMBOL: AMEN 	Jul 1998 – Aug 2002
Crosswalk.com rapidly grew from a small upstart to the largest Christian web portal in the world as it also transitioned to a publicly traded company. 
President/Chief Executive Officer – Washington, DC 	Dec 2000 – Aug 2002

Key Responsibilities and Accountabilities: 
· Served as visionary leader and manager over all aspects of publicly traded company that included 120 staff. 
· Led capital formation and investor relation efforts in a post IPO environment. 
· Responsible for new business development, revenue diversification, and shareholder valuations. 

Key Achievements: 
· Built the company to become the largest faith-based web portal in the world. 
· Transformed the faith-based web environment by delivering a highly successful for-profit model in a world dominated by non-profit culture. 
· Led rapid growth of revenue and market share through key acquisitions and bold strategic alliances. 
· Partnered with many ministries blazing their first trail into a web and email-based customer business model. 

Vice President/National Editor-in-Chief – Washington, DC 	Dec 1998 - Dec 2000
Editor - Finance Channel – Washington, DC 	Jul 1998 – Dec 1998
EXPERIENCE continued
Scott Fehrenbacher
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